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About CEA & CNET

About CEA

The Consumer Electronics Association (CEA) is the preeminent trade association
promoting growth in the $173 billion U.S. consumer electronics industry. More than
2,200 companies enjoy the benefits of CEA membership, including legislative
advocacy, market research, technical training and education, industry promotion and
the fostering of business and strategic relationships. CEA also sponsors and
manages the International CES T Where Entertainment, Technology and Business
Converge.

About CNET

CNET (www.cnet.com), a property of CBS Interactive, is where people go to discover
the latest in tech and consumer electronics. Driven by a trusted voice and a
passionate community, CNET creates an open environment for people to find and
use the best products to fit their lifestyle. The powerful combination of CNET's award-
winning news, lab-tested product reviews, safe and spyware-free downloads, and
user-generated content give people information and inspiration to live and thrive in a
life gone digital.
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Two New Indexes

CEA-CNET Index of Consumer
Expectations

CEA-CNET Index of Consumer
Technology Expectations
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Why the World Needs Another Metric

Differentiated methodology

Capturing expectations as called for by economics

Signal economic turning points

A Single metric for the consumer tech sector
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Vitals

19 Months of History at launch

Representative of the US Population

Released at 10AM (EST) on the 4" Tuesday

www.CEACNETIndexes.org
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Characteristics of the Index
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Correlated with other Measures
of Consumer Sentiment
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CEA-CNET Questionnaire
Captures Unique Information
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CEA CNET Questlonnalre Allows
for Uncertainty from Respondents
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CEA-CNET Index of Consumer Expectations
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CEA-CNET Index of CE Expectations

100

90

80 -
70 -
60 -
50 -
40 -
30 -
20 -
10 -
0 -

Jan07  Mar-07 My07 Juko?7 Sp07 Nov07 Jan08 Mar-08 My08 Jukos




